
Proceeding:  02-278

Lisa Sword
239 239th St
Baldwin WI 54002

April 3, 2003

In the early 1990�s the FCC, FTC, and Congress worked to establish legislation and
restrictions on unsolicited advertising through the use of telephones and facsimile machines.
There have been significant changes in the telemarketing industry since that time.
Technological advances have allowed telemarketers to be much more efficient and cost
effective.  These same technological advances have justly raised concerns over consumer
privacy and safety. Also, since the FCC adopted the TCPA, there have been significant
advancements in the area of number portability, which has led to an ever-growing concern for
consumers that pay for incoming calls to wireless services.

The majority of consumers have no idea that the DMA list currently exists.  The DMA
has not made any sort of sustentative effort to market the existence of this service.  The
statewide lists that are popping up across the county are receiving significant media attention,
and promoted by the state agencies selected to administer the service.  The numbers of
consumers that are signing up for the state lists obviously show that the DMA list has been
lacking in getting the word out to consumers about the sheer existence of the list and how they
can be added to it.  The vast interest in the state lists also show that the majority of consumers
do not want to receive telemarketing calls for any purpose. There is a need for a national do-
not-call list, but it must be effective, and accomplish the needs and wishes of the consumers.

Most consumers would believe that the telemarketing industry would welcome a list of
consumers that generally refuse to do any sort of business with telemarketers, no matter what
they are selling. A list of this type would decrease the number of wasteful calls that that are
made, having a significant increase in efficiency and effectiveness.

The proposed rules of the national do-not-call list set up by the FTC would not be
inclusive enough for the average consumer.  Once the FTC list is established, other
appropriate federal agencies need to come together to eliminate the FTC exemptions.  If the
national list is to be effective from the perspective of the common consumer, the FCC must
make regulation that would eliminate the common carrier exemption to the FTC list.  The long
distance industry has used telemarketing as a primary source of receiving new customers.
Under the FTC exemption, they would be allowed to continue this practice.  If a national list is
to be effective and successful, there needs to be a synthesis of federal and state agencies.


